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Dear reader,

welcome to the first newsletter of Odeon project!

ODEON: Open Data for European Open iNnovation

ODEON project addresses the exploitation of Open Data and aims at strengthening the relationship between digital agenda, e-government strategy,
the Open Data (OD) platforms implemented at several levels and the availability of Open Data to support innovation processes within Interreg Mediterranean
Area. It will focus on the quality of the data made available by public sector organizations and on the creation of territorial Innovation Labs to capitalize OD
and exploit them to produce services and applications in the Open Innovation perspective, with the collaboration between public and private.

Main project objectives

The main goal of the ODEON project is the establishment and testing of the model and instrument connected with this model, needed to build an
innovative data cluster, made out of SMEs, start-ups & research institutes. The goal of this cluster is to develop Open Data’s entrepreneurial, market and social

value.

Established clusters will support local sustainable service providers (Data HUBs), which have the ability to influence public institutions, to publish
Open Data of good quality. By doing so, they will enable SMEs and start-ups to reuse them for business. In return, the developed products and services will
develop beyond the regional borders and have an impact on Data Economy, which will then shape the sustainable growth of the Mediterranean area. Pilot
activities of the ODEON project will also influence policies on data mining.

ODEON project, through its activities, will address also local, regional and national authorities to implement better e-government policies. It will also
address the existing clusters and SMEs in the field of Open Data in digital technologies with the goal to encourage entrepreneurship. ODEON is not meant only

to increase Mediterranean regions’ economic worth, but also to boost social innovation.

Who we are:

Veneto Region, ICT and Digital Agenda Department, ITA

Chamber of Economy Montenegro, MNE

Croatian Agency for SMEs, Innovations and Investments, CRO
Technology Park Ljubljana Ltd, SLO

Greek Free Open Source Software Society, GR

Government of Aragon, ESP

Agency for Sustainable Mediterranean Cities and Territories, FRA
Padua Chamber of Commerce Industry Crafts Agriculture, ITA
Knowledge Innovation Market Foundation, ESP

Region of Crete, Environment and Spatial Planning Department, GR



What Open Data are:

According to the European dataportal.eu, Open Data are data that anyone can access, use and share. Governments, businesses and individuals can

use Open Data to bring about social, economic and environmental benefits. Open Data become usable when made available in a common, machine-readable
format.

Open Data must be licensed. Their licence must permit people to use the data in any way they want, including transforming, combining and sharing it
with others, even commercially.

Why do we need OD?

Open data can help bring diverse benefits to governments, businesses and
civil society.
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Open data can bring diverse benefits to governments, businesses and
individuals. It has the power to help improve services, grow economies and
protect our planet.

Activities
Past events:

Kick-off meeting in Venice 27"-28" april 2018

Partners met in Venice to discuss about the main concepts of the project, the objectives, milestones and outputs. This was the chance to describe
the future actions in communications, testing and transferring. They also discussed, during the Steering Committee, rules, administrative and financial issues
to be taken into account by partners during the development of the Project. A representative of MED Secretariat took part in the meeting. Finally, a

representative of the Horizontal Project Talia Project took part in the meeting in order to illustrate the goals of the project and starting with a cooperation
between the two initiatives.



https://www.europeandataportal.eu/
https://us14.campaign-archive.com/?u=7c0acc36fc6130b0cd2231719&id=173387c2be

Workshop on innovative means of communication in Padua 273 july 2018

Communication managers of each Partners met in Padua to discuss about the project communication strategy to be adopted by the project and to
start to define a joint social media strategy in order to spread the results to stakeholders, public bodies, SMEs, general public, considering the project topic and
the strict link to digital technologies and social networks having a common background and a sounding style.

Next events:

2" Steering Committee in Barcelona




Programme events:

Padova Chamber of Commerce staff participate in 3 programme events:

Made in Med in Rome 18*-19" April 2018

MADE in MED - Crafting the future Mediterranean was an important
opportunity to see how our projects' results are having a concrete
impact on climate change, blue economy and inclusive growth,to
understand what our projects are doing and achieving and also to
know more about the future of cooperation in the Mediterranean
post-2020 with high-level national and European representatives.

More info & materials:
https://interreq-med.eu/news-events/events/made-in-med/

Odeon project presentation in the Social and Creative community corner
https://www.youtube.com/watch?v=p0YyF3qwYgo&feature=youtu.be

Mediterranean Innovation comes to Brussels 7 may 2018

The aim of this Talia network dissemination event was to
increase transnational activity and knowledge exchange

Mediterranean Innovation between creative clusters and networks in the Mediterranean
comes to Brussels: and Belgium. This was a powerful approach deeply rooted in
BRINGING CREATIVE MINDS the concept of inclusive growth in moving towards a more
TOCETHER collaborative and creative Europe, connecting the Med area

] 0 - 1 : " ._4@ Wwith the 'heart of Europe' and other creative communities
Hub.Brussels, 110-N2 Chaussée de Charleroi - 1060 Brussels ‘ N . Vo B .
7th of May 2018 / ; \ ‘ across the continent.

- . This event was an opportunity for us to network and learn,
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create new contacts, discover new sources of creativity and
expand the possibilities for future transnational project
collaboration.
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Odeon project presentation



https://interreg-med.eu/news-events/events/made-in-med/
https://www.youtube.com/watch?v=p0YyF3qwYgo&feature=youtu.be

ADVOCAY BOOTCAMP in Faro 28" - 29" june 2018

Educational Complex — Campus da Penha,
Universidade do Algarve
Faro, PORTUGAL

28-29 JUNE 2018

www.interreg-med.eu www.interreg-sudoe.eu

Do you have everything YOU NEED ?
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The Interreg Sudoe and Interreg MED Programmes, with the
support of the Algarve Regional Coordination and Development
Commission, organised a boot camp training on promotion and
lobbying, to support approved projects in their marketing and
capitalisation actions.

During two days, participants benefit from practical training in
strategy, political influence, storytelling and digital
communication; partners and professionals testimonials from
different perspectives complemented the trainers.

More info & videos:
https://interreqg-med.eu/news-events/events/advocacy-bootcamp
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Do not hesitate to contact us for any information you may need!


https://interreg-med.eu/news-events/events/advocacy-bootcamp/
https://interreg-med.eu/news-events/events/advocacy-bootcamp/

